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Date Content References
Orga_n!zatlon and Iptr_oducnon: Terpstra/Sarathy/Russow 2006, pp. 1-17;
01.04.2019 | Specific Characteristics of '
. ) Zentes/Swoboda/Schramm-Klein 2013, pp. 1-7
International Marketing
Internationalization and Basic Hollensen 2017, pp. 19-24, 56-75;
08.04.2019 | Orientations in International Morschett/Schramm-Klein/Zentes 2015, pp. 79-102;
Marketing Zentes/Swoboda/Schramm-Klein 2013, pp. 49-65
Friedman 2005, pp. 48-173;
15.04.2019 Convergence of International Ghemawat 2007, pp. 9-32;
" Markets Hollensen 2017, pp. 25-41, 94-99;
Levitt 1983
22.04.2019 | Public holiday (no lecture)
Ghemawat 2007, pp. 33-64;
29.04.2019 Divergence of International Hollensen 2017, pp. 219-241, 251-278;
o Markets Morschett/Schramm-Klein/Zentes 2015, pp. 203-226;
Zentes/Swoboda/Schramm-Klein 2013, pp. 18-34
. . Hollensen 2017, pp. 241-250;
06.05.2019 | Strategies for Emerging Markets Morschett/Schramm-Klein/Zentes 2015, pp. 103-125
Categorical Decision Fields of Hollensen 2017, pp. 280-299;
13.05.2019 | International Marketing and Zentes/Swoboda/Schramm-Klein 2013, pp. 65-79;
International Market Selection 143-165
20.05.2019 Market Segmentation and Timing | Hollensen 2017, pp. 299-317;
e of Market Entry Zentes/Swoboda/Schramm-Klein 2013, pp. 81-142
Hollensen 2017, 349-4109;
27.05.2019 | Foreign Operation Modes g/lsogr_s:g?.tt/Schramm-KIem/Zentes 2015, pp. 323-363,
Zentes/Swoboda/Schramm-Klein 2013, pp. 225-285
International Marketing Strategy | Hollensen 2017, pp. 499-555;
03.06.2019 | and Marketing Mix: International | Morschett/Schramm-Klein/Zentes 2015, pp. 481-505;
Product Policy Zentes/Swoboda/Schramm-Klein 2013, pp. 359-372
10.06.2019 | Public holiday (no lecture)
International Marketing Strategy
i L . Hollensen 2017, pp. 632-678;
17.06.2019 | and Mark_etmg Mix: llnternat|onal Zentes/Swoboda/Schramm-Klein 2013, pp. 386-406
Communication Policy
International Marketing Strategy .
. T . Hollensen 2017, pp. 597-631;
24.06.2019 ar_ld I_\/Iar!<et|ng M'X' International Zentes/Swoboda/Schramm-Klein 2013, pp. 406-414
Distribution Policy
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International Marketing Strategy
01.07.2019 | and Marketing Mix: International
Pricing

Hollensen 2017, pp. 558-596;
Zentes/Swoboda/Schramm-Klein 2013, pp. 372-386

08.07.2019 | Case Study / Exam Preparation / Question Time
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